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Through four customer interviews and data aggregation, Forrester concluded that
Madison Logic has the following three-year financial impact when leveraging a

multichannel ABM strategy.

SUMMARY OF BENEFITS

Three-year risk-adjusted

$3.6M
$2.8M

$878.0K

Profit growth from  Profit growth ~ Cost savings from
improved volume in from improved reduction in time
marketing-qualified account spent qualifying
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MADISON LOGIC BY THE NUMBERS

Percentage of

9\8 marketing-qualified
accounts for campaigns
tripled from 3 to 9%.

Percentage decrease in
> time spent qualifying
accounts.

Account conversion on
campaigns doubled

over a three-year period.

VOICE OF THE CUSTOMER

“For me, the reliability of the performance of
the content is a top benefit. | don’t have a
large budget for my campaigns, so | need to
make sure that the money | spend is going to
generate the right kind of accounts. ”
Head of Marketing and

Demand Generation, global
enterprise software company

“‘Madison Logic helps us to prioritize the
accounts to actively reach out to...This
really improves marketing’s perception to
executives looking at our performance.”

Manager of Marketing Operations and
Business Development, industry leading
security services company
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